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An introduction to the history of social media  
 

Entrepreneurs are using social media advertising progressively more in the dynamic field of digital 

marketing as an essential tool for market expansion, customer interaction, and brand promotion. 

The complex field of social media advertising is explored in this essay, which additionally focuses 

on case studies, strategies, advantages, challenges, failed lessons, upcoming trends, the financial 

aspects shaping the entrepreneurial journey. Social media began with Friendster and MySpace in 

the early 2000s and eventually developed into the powerful force it is today, consisting of 

Facebook, Instagram, Twitter, LinkedIn, and other industry titans. The first ad was by Facebook 

in 2005, and the second was LinkedIn in 2006. During those two years, Facebook and LinkedIn 

had reached around 1 million users. Comparing to now, in 2023 Facebook has around 3 billion 

users while LinkedIn has around 1 billion users. These platforms were first created for social 

networking, but they soon developed into effective tools for companies and entrepreneurs to 

engage with their customers.  
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Facebook’s Original Ad In 2005 
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Types of social media advertising  

Social media advertising presents entrepreneurs a variety of ways to successfully engage with their 

target audience. Targeted advertising's accuracy permits tailored advertisements that are relevant 

to demographics, interests, and behaviors. Developing engagement initiatives boosts audience 

involvement and builds an engaged brand community. Influencer partnerships, such as Daniel 

Wellington's success with Instagram influencers, highlight the value of using prominent figures to 

increase brand awareness.  

 

 

 

 

 

 

 

 

Precision is essential in the world of targeted advertising. To identify and connect with audience 

segments, entrepreneurs can take advantage of social media platforms' advanced targeting features. 

Analyzing demographics, interests, routines, and even geographical targeting are all part of this. 

Making the most of specific audience capabilities also becomes essential for retargeting current 

clients or interacting with people who have already interacted with the business. A personalized 

audience can be carefully constructed using client lists, interaction metrics, or website visits. With 

engagement campaigns, the emphasis is on encouraging audience participation. Creating 

interactive campaigns, like surveys, quizzes, and contests, works well to draw people in and foster 

a feeling of community around the business. By asking people to produce and distribute material 

@kimmyschram, an Instagram influencer, promoting a DW 
watch while communicating a discount code for her followers. 
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about goods and services, user-generated content promotion adds another level. This strengthens 

the bond between the brand and its audience while also supplying real testimonials.  

 

 

 

 

 

 

 

 

 

 

 

When it involves influencer collaborations, entrepreneurs should carefully choose and associate 

with influencers whose followings correspond with the intended audience. To preserve 

authenticity, the focus is on making sure the influencer's values coincide with the brand. 

Investigating affiliate marketing techniques that pay influencers a commission for generating sales 

creates a win-win situation and motivates influencers to actively advocate the items. Creating and 

promoting sponsored hashtags (#) puts user-generated content front and center. This promotes 

user-generated content creation and the development of an established brand community by 

encouraging people to share their experiences with goods and services.  

Analog Coffee uses their posts to create interaction with 
their followers by captioning their posts with questions, 

in a form of a quiz. 
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@amymarie, an influencer on Instagram, using 

#DoUsAFlavor which is a Lays campaign to promote 
their contest in 2017. 
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Setting up challenges or contests encourages users to produce more brand-related material, which 

in turn inspires creativity and virality and, in the end, raises brand awareness. When transitioning 

to visual storytelling, it's critical to preserve visual coherence. It is imperative for entrepreneurs to 

have a unified visual tone on all social media channels. This entails applying a unified visual style, 

branding components, and a consistent color scheme. Using video material in the strategy—

whether it be tutorials, short- form movies, or behind-the-scenes looks—becomes an effective 

means of grabbing viewers' attention and getting points across. When e-commerce is integrated, 

platforms like Facebook and Instagram can offer features like shoppable posts.  

 

 

 

The customer journey is streamlined by these capabilities, which allow consumers to make direct 

purchases through the site. Using dynamic advertisements guarantees a tailored strategy that 

increases relevance by automatically showcasing various products to various audiences based on 

their tastes and behavior. By enabling business owners to customize ads for geographic areas, geo-

An example of shoppable posts, which allows brands and businesses to 
tag up to five products on their posts which helps customers to find 

more information on the product by just pressing the tag. 
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targeting turns into a calculated strategic decision. This works especially well for companies who 

have physical sites or want to advertise products that are exclusive to a certain area. 

 Syncing campaigns with festivals, events, or local happenings makes the most of event targeting 

and increases the content's relevance to the audience in that location. Exclusive promos for current 

customers put customer retention efforts front and center. Providing customers with special offers 

or advance looks via social media platforms cultivates a sense of loyalty and promotes recurring 

business. A pleasant and interesting engagement is created by timely answers to questions, direct 

messages, and comments in personalized communication, which further improves the customer 

experience.  

In conclusion, it's critical to make sure that advertisements effectively convey the value proposition 

of goods or services. This brings us to our final point about ad transparency and authenticity. 

Openness fosters audience trust, and real imagery in advertisements—as opposed to heavily 

Photoshopped or generic photos—resonates with viewers and increases the brand's relatability. All 

in all, these tactics blend to provide business owners a thorough strategy for social media 

marketing.  
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Benefits for entrepreneurs  

Social media advertising offers entrepreneurs a plethora of innovative benefits. The cost- 

effectiveness of social media advertising stands out as one of its main benefits. It offers 

entrepreneurs, particularly those with limited funds, an affordable alternative to conventional 

advertising channels for reaching a wide range of audiences. Social media gives business owners 

the ability to reach a worldwide audience by overcoming geographic limitations. This feature is 

especially helpful for small and medium-sized businesses who want to reach a wider audience 

outside of their immediate area. Social media companies' real-time analytics solutions give 

business owners information about how well their campaigns are performing. Entrepreneurs can 

monitor important KPIs, assess user involvement, and quickly make decisions based on data.  

Social media makes it easier to communicate with customers directly and instantly. Stronger 

customer relationships can be fostered by entrepreneurs by using real-time response to questions, 

complaints, and criticism. Using social media strategically and consistently increases brand 

awareness and recognition. Among the intended audience, the capacity to sustain a strong online 

presence increases brand recall. Due to the accuracy of targeted advertising, business owners may 

customize their campaigns to appeal to interests, habits, and demographics. By doing this, 

advertising impact is maximized, and promotional efforts are focused on the most relevant 

audience.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Bien Cuit Bakery 
promoting their 
product, just in time for 
the celebration of 
Father’s Day.  
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Challenges and risks for entrepreneurs  

Entrepreneurs must carefully assess and strategically navigate the multitude of business risks and 

obstacles that come with venturing into the world of social media. The possibility of negative 

feedback and the quick spread of criticism on social media provide an immense challenge. A single 

critical remark or bad review has the potential to spread quickly and endanger a brand's reputation. 

It becomes imperative to keep a positive image, necessitating proactive reputation management 

techniques to deal with problems promptly and openly. The constantly changing algorithms on 

social media present another difficulty. Entrepreneurs must be flexible and constantly adjust their 

methods because the visibility of information can be greatly impacted by algorithmic adjustments 

that occur frequently. This is evident in current problems in Gaza, where social media's algorithm 

has changed to highlight the dire situation in Palestine. Another risk is privacy and data protection 

since user data must be collected and used appropriately and in accordance with strict privacy laws 

when it is used for advertising. Furthermore, a common issue is ad fatigue, as users get numb to 

the constant barrage of commercials.  

Entrepreneurs who seek to stand out in the competitive digital world need to be innovative and 

produce appealing content all the time. Since social media advertising requires resource 

investment, precisely calculating return on investment (ROI) is another difficulty. To precisely 

evaluate the effects of their campaigns and adjust their tactics for the best results, entrepreneurs 

want strong analytics tools. It takes a deliberate and flexible approach to navigate these risks and 

obstacles so that businesses can maximize social media's enormous potential while avoiding 

potential drawbacks.  
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Financial aspect  

Entrepreneurs need to comprehend the financial implications of social media advertising. The 

expenses differ greatly depending on the platform selected, the intended audience, and the kind of 

advertisement. Various advertising formats, such as cost-per-click (CPC), which is based on the 

number of clicks the ad receives, cost-per-thousand impressions (CPM), which is based on the 

number of views the ad receives, and cost-per-acquisition (CPA), which is based on the total cost 

that you receive after the customer completes a specific action, are commonly offered by social 

media platforms. Social media advertising can have a very wide pricing range. The typical CPC 

on social media sites like Facebook and Instagram can be anywhere from $0.50 to $2.00, while 

the average CPM can be as high as $20. These are only rough approximations, and the real 

expenses will vary depending on the specific business, the audience that is targeted, and how 

competitive the ad space is. Due to its reputation as a professional user base, LinkedIn typically 

has more expensive advertising. LinkedIn's typical CPC is between $2 and $7, while the average 

CPM is between $6 and $12 or higher. Twitter offers CPCs ranging from $0.50 to $2.00 and CPMs 

ranging from $6 to $9, due to its real-time and fast-paced nature.  

Based on their unique business objectives, entrepreneurs must carefully plan their advertising 

budgets and methods. Optimizing advertising expenditure and maximizing return on investment 

may be achieved by carrying out in-depth market research and having an in-depth knowledge of 

the target demographic.  
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Case studies  
A successful social media advertisement campaign - Airbnb 

Case studies demonstrate successful strategies and emphasize the need of learning from mistakes. 

With social media advertising always changing, Airbnb's #LiveThere campaign is a testament to 

the potential success that entrepreneurs can have. This campaign, which debuted in 2016, sought 

to reinvent travel by encouraging consumers to visit places as locals do. Airbnb successfully 

achieved widespread participation by skillfully utilizing several aspects of social media 

advertising.  

To highlight the distinctive and genuine experiences its platform provided, Airbnb, a global online 

marketplace for housing and travel experiences, aimed to strengthen its relationship with its users. 

In line with Airbnb's corporate objective of offering more than simply lodging, the #LiveThere 

campaign aims to empower and inspire travelers to fully immerse themselves in local cultures and 

communities. Using a multidimensional strategy, the campaign maximized the impact of user- 

generated content (UGC). By encouraging customers to use the hashtag #LiveThere to share their 

distinctive travel experiences, Airbnb was able to establish a genuine brand ambassadorship and 

urge people to represent the company's value. The use of captivating and excellent images that 

were disseminated over social media platforms to evoke a sense of wanderlust and encourage 

viewers to picture themselves in those situations was vital to the success of visual storytelling. 

Collaborating with strategic influencers was another important aspect of the strategy. Influencers 

who shared the campaign's message and shared personal tales of living like natives while traveling 

were teamed with Airbnb. This increased the campaign's audience as well as the message's 

legitimacy and authenticity. The #LiveThere campaign had astounding outcomes. Users actively 

shared their experiences on Airbnb's social media channels, creating a feeling of community and 

building brand trust. This resulted in a notable rise in user engagement. The campaign became 

viral and reached a worldwide audience, increasing Airbnb's brand recognition. This was made 

possible by the clever use of hashtags and sharing across various social media platforms. Through 

the campaign, Airbnb's brand image was improved, and the platform was linked to a dedication to 

providing distinctive and engaging travel experiences. The #LiveThere campaign offers insightful 

lessons for entrepreneurs. First and foremost, the campaign's success was greatly influenced by 

the authenticity of the user-generated content. To establish a true connection with their audience, 
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entrepreneurs should present authentic experiences and tales. Second, the audience's attention was 

captured using captivating images and storytelling, highlighting the significance of spending 

money on aesthetically pleasing material that complements the brand narrative. Finally, the reach 

and impact of a social media campaign can be greatly increased through smart collaboration with 

influencers who share the brand's message, highlighting the significance of proper influencer 

identification.  

Finally, Airbnb's #LiveThere campaign serves as an excellent example of how companies may 

achieve exceptional success with a deliberate and genuine approach to social media promotion.  

Through effective influencer partnerships, visual storytelling, and user-generated content, Airbnb 

promoted its brand values and built a global community of travelers who loved the idea of living 

like locals. This case study highlights how, when done creatively and authentically, social media 

advertising can be a formidable instrument for increasing brand affinity and engagement.  
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A failed social media advertising campaign – Fyre Festival  
 

On the other hand, the Fyre Festival controversy teaches us about the dangers of influencer 

marketing. With social media advertising always changing, the Fyre Festival fiasco serves as a 

sobering reminder of the dangers and difficulties business owners may face while trying to achieve 

marketing success. The Fyre Festival was the brainchild of rapper Ja Rule and entrepreneur Billy 

McFarland. It was intended to be a high-end music event held on a private island in the Bahamas, 

and it created buzz and anticipation through a vigorous influencer-driven social media campaign. 

The marketing strategy for the festival mostly depended on celebrities and models who were paid 

to promote it on social media sites like Instagram. The influencers created the appearance of an 

opulent and private event by overwhelming their feeds with flashy photos and videos. Nonetheless, 

business owners may learn a lot from the Fyre Festival's mistakes when it comes to social media 

promotion. One obvious problem was insufficient planning, which resulted in several logistical 

mishaps. When guests arrived, there was chaos due to inadequate facilities, lodging, and basic 

amenities. The risks of misleading marketing were made evident by the sharp contrast between the 

promises made on social media and the somber reality. Although attendees were promised 

luxurious villas, fine dining, and a VIP experience, the event fell short of expectations. 

Furthermore, the situation was made worse by the marketing campaign's lack of transparency. 

Important information regarding the actual condition of the festival, like its readiness and the 

circumstances facing participants, was not appropriately conveyed. As a result, the April 2017 

festival swiftly turned into a catastrophe with incomplete and insufficient lodging, inadequate 

dining options, and an announcement of its cancelation that prompted legal action against the 

organizers. The Fyre Festival came to represent the risk of depending just on influencer marketing 

without verifying the event's real preparation and legitimacy, and it also became an example of 

social media-driven hype gone bad. The significance of authenticity in social media advertising is 

emphasized by this case study. False or overstated claims can have a negative impact on a brand's 

reputation. The lessons learned from the Fyre Festival fiasco are still applicable to entrepreneurs 

navigating the ever-changing world of social media advertising. They provide insightful 

information on the possible repercussions of excessive hype and poor planning. The Fyre Festival 

serves as a warning, advising business owners to approach social media advertising with a well- 
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balanced, well-executed campaign that favors customer expectations and the delivery of actual 

value in a world where authenticity and transparency are crucial.  

 
  Published photo of Fyre Festival which shows the mess that was created.  
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Future trends and innovations  

Future developments in social media advertising are expected to be shaped by a number of trends 

and inventions. When augmented reality (AR) and virtual reality (VR) are combined, customers 

can virtually experience things prior to making a purchase, creating immersive experiences. 

Ephemeral content will continue to rise in popularity for timely promotions and one-time deals, as 

evidenced by the popularity of Instagram and Snapchat stories. Improved targeting and 

customization are promised by artificial intelligence (AI) integration, and social commerce 

platforms are changing into direct sales channels. In a time when authenticity is critical, there is a 

growing focus on sincere storytelling, moral behavior, and open communication to foster trust.  
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Conclusion  

Entrepreneurs must accept changing tactics, take lessons from past mistakes and achievements, 

and foresee emerging trends to successfully navigate the social media advertising landscape. 

Through the utilization of advantages, comprehension and resolution of obstacles, and assimilation 

of significant insights gained from case studies, business owners may advance their endeavors into 

the digital era with adaptability and inventiveness. In the constantly evolving digital era, social 

media advertising is a dynamic and potent force that shapes the entrepreneurial path by giving 

business owners a platform to engage with their audience in previously unheard-of ways.  

 


